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Reduced Rail Fares for Packaging 
Conference in Chicago 


March 7-12 


Arrangements have been made with railway pas- 
senger associations to grant reduced fares to indi- 
vidual members and representatives of company 
members of the American Management Association 
as well as to members of their families attending the 
Packaging Conference and Exposition in Chicago, 
March 7 to 12. In order to secure this reduction, it 
will be necessary for at least one hundred of those 
attending the Conference to make applications in the 
form required by the railroads. 

A certificate must be secured from the ticket agent 
when purchasing a one way ticket to Chicago on the 
following dates only: March 3 to 9 inclusive. These 
meetings will be identified by transportation lines as 
conferences of the Consumer Marketing Divi- 
sion and Job Order Production Division of 
the American Management Association. Immedi- 
ately on arrival at the Conference, holders of certifi- 
cates should present them at the registration desk for 
validation by authorized agents of the American 
Management Association and railway passenger as- 
sociations. 
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If one hundred certificates are validated, the hold- 
ers will be entitled to purchase return tickets up to 
and including March 16 at one-half regular fare pro- 
vided the return trip is made over the same route 
taken in traveling to Chicago. Tickets so purchased 
will be good for return passage to reach original 
starting point within 30 days from the date of the 
going ticket as recorded on the certificate. 

Those interested should secure complete details 
from the American Management Association, 20 
Vesey Street, New York, N. Y. 


Consumer Marketing Conference 


The papers to be presented at the Consumer Mar- 
keting Conference, Palmer House, Chicago, Illinois, 
March 9, 1932, are as follows: 

The Machine Age—Its Effect on the Consumer, 
by Dr. J. W. Hayes, Director of Research, Crowell 
Publishing Company. 

New Products of the Machine Age and Their 
Relation to Consumer Marketing, by L. R. BouL- 
warE, General Sales Manager, Syracuse Washing 
Machine Corporation. 

The Machine Age—Its Effects Upon Marketing 
Channels, by JoHN SuLLivAn, Marketing Staff, 
American Management Association. 

The Machine Age—Its Effect on Sales Policies 
and Organization, by A. T. Kearney, Partner, 
James O. McKinsey and Company. 

At a dinner on Wednesday evening, March 9, 
Mx. Irwin D. Worr, Secretary, Kaufmann Depart- 
ment Stores, Inc.; Vice President in Charge, Pack- 
aging Conference, Exposition and Clinic, will pre- 
sent a paper on The Machine Age and Consumer 
Marketing. 


Job Order Production Conference 


The papers to be presented at the Job Order Pro- 
duction Conference, Palmer House, Chicago, Illinois, 
March I1, are as follows: 

Anticipating the Effect of Changes in Merchan- 
dising and Marketing on Production, by Carte M. 
BiGELow, President, Bigelow, Kent, Willard & Co. 

What is the Future of the Machine in Produc- 
tion Management, by KENNETH H. Conpit, Editor 
and Publishing Director, American Machinist and 
Product Engineering. 

Planning for Change in Production Machinery 
and Methods, by M. S. Situ, Vice President and 
B. M. Sayre, Works Manager, Carrier Manufactur- 
ing Corporation. 

Estimating the Labor Outlook, by Dr. WILLIAM 
E. Leiserson, Professor of Economics, Antioch 
College. 
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Packaging Conference 


The papers to be presented at the Packaging Con- 
ference, Palmer House, Chicago, Illinois, March 7 
and 8, are as follows: 

Packages from the Consumer Point of View, 
by Miss KATHARINE FisHeEr, Director, Good House- 
keeping Institute, International Magazine Company. 

What Makes an Effective Package? By BEN 
Nasu, Product Development and Merchandising 
Counselor, Ben Nash Products Development Com- 
pany. 

Color in Package Making—Old and New, by 
ArTHUR S. ALLEN, Colorist. 

Survey of 1,000 Packages, by Wror ALDERSON 
and B. B. Aiken, Merchandising Research Depart- 
ment, Bureau of Foreign and Domestic Commerce. 


Packing and Shipping Conference 


The papers to be presented at the Packing and 
Shipping Conference, Palmer House, Chicago, 
Illinois, March 10 and 12, are as follows: 

Factory Pre-packing for Retail Distribution, by 
C. E. ALLEN, Commercial Vice President, Westing- 
house Electric & Manufacturing Company. 

Reducing the Production Costs of Packaging, 
by Francis Cuitson, Partner, Chilson & Schaedler ; 
Packaging Editor, The Drug and Cosmetic Industry. 

Designing Containers for Maximum Service, by 
C. A. PiaskeETT, In Charge of Container Investiga- 
tion, Forest Products Laboratory, U. S. Department 
of Agriculture. 

Recent Transportation Developments and 
Their Relation to Packaging, Packing and Ship- 
ping, by Dr. Lewis Sorrett, Professor of Trans- 
portation, The University of Chicago. 

Standards for Shipping Cases, by Don L. 
Quinn, The Don L. Quinn Co. 

Packing and Shipping Fragile Articles, by R. L. 
Beach, General Manufacturing Department, General 
Electric Company. 

Preparation and Loading of Unusually Large 
Shipments, by Harry G. WILtIAMs, President, 
American Freight Traffic Institute. 

The Essentials of Profitable Packaging—A Re- 
view and Summary of the Conference, Clinic and 
Exposition, by representatives of package manufac- 
turers and exhibitors. 

Members are invited to submit questions that they 
would like one or more of the speakers to discuss. 

The speakers at this session are as follows: 


C. J. Suarp, Assistant General Sales Manager, Acme Steel 
Company. 

J. H. Macteop, Vice President, The Hinde & Dauch 
Paper Co. 
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C. M. Bonne Lt, Jr., President, 

C. A. BrEsKIN, President, Bresk 
Corporation. 

C. E. ScHaerrer, Stokes & Smit 

FREDERICK U. Dopce, General 
Service Co. 

M. Demarest, Manager, Prot 
Celluloid Corporation. 

Rocer L. Putnam, President, | 
pany. 

T. H. Kruecer, President, Bette 

M. E. Lerner, Editor, A. B. Ma 
Inc. 

H. H. Jones, Sales Manager, 
Kalamazoo Vegetable Parchment 

LaurENCE V. Burton, Editor, / 
Hill Publishing Company, Inc. 

Watter Hirrarp, Head, Box | 
nison Manufacturing Company. 

E. C. Hawtey, Director of Co 
ning & Development Department, / 

G. C. Witson, Sales Manager, 1 

Morris M. Ernson, President, 

E. E. Ames, Vice President an 
eral Box Company. 

LEonarRD J. DoyLe, Western Sal 
Paper Corporation. 

L. B. Steere, Assistant Director 
phane Company, Inc. 

Epwarp F. Payne, Advertisir 
Lithograph Manufacturing Co. 


Packaging ' 


Company members of the / 
Association who would like t 
the Packaging Clinic on Mon 
7 and Tuesday afternoon, M 
write the Managing Directo 
New York, N. Y. 


Annual Busines 


The Annual Business Mee 
Management Association will 
Pennsylvania, New York, N. 
May 2, 1932, at 5:00 P. M. 


Spring Conf 


The Annual General Manag 
Annual Conference of the Pu 
the Financial Division and t 
will be held during the week | 
Hotel Pennsylvania, New Yo 
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ident, Bonnell Publications, Inc. 
Breskin & Charlton Publishing 


: Smith Co. 
reneral Sales Manager, Mono 


Protectoid Sales Department, 
dent, Package Machinery Com- 


, Better Packages, Incorporated. 
B. MacAttammany Publications, 


nager, Waxed Paper Division, 
nment Co. 

litor, Food Industries, McGraw- 
ne. 
Box Design Department, Den- 
ny. 

of Commercial Research, Plan- 
nent, Armstrong Cork Company. 
ager, Norton Laboratories, Inc. 
ident, Einson-Freeman Co., Inc. 
ent and Director of Sales, Gen- 


rn Sales Manager, Union Bag & 
irector of Sales, Du Pont Cello- 


vertising Manager, The Forbes 
Co. 


ing Clinic 

the American Management 
like to submit packages for 
_ Monday afternoon, March 
ym, March 8, are invited to 
rector at 20 Vesey Street, 


siness Meeting 


; Meeting of the American 
n will be held at the Hotel 
. N. Y., Monday afternoon, 


Conferences 


Management Conference, the 
1e Public Relations Division, 
and the Insurance Division 
week of May 2, 1932, at the 
w York, N. Y. 
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Extra Copies of 
Publications Available 
to Members Only 


on 


Financial Management 


Trends in the Functions and Composition of 
Boards of Directors—F. M. 27...............0.: $1.00 


By Erwin H. Scnuett of the Faculties of The 
Graduate School of Business Administration, 
Harvard University and Massachusetts Institute 
of Technology. 


Departmentalizing Management Organization 
EPUERN 9, EE is og cdc wen uhessiucacnsninces 75 


By H. A. Fountain, Treasurer, The Ohio Public 
Service Co. 


Technique of Costing Marketing Activities— 
cots. Sracicad paecwonswasas adden aja a 


By i P. Jorpan, Partner, Stevenson, Harrison & 
ordan. 


Corporation Contributions to Community Welfare 
pS ES | es een ee ere ae 1.00 


By Marx M. Jones, Consulting Economist. 


Industrial Marketing 


Defining and Locating the Buyer and the Line of 
Buying Influence—I. M. 13...............seceee0s $ .75 


By Rupotr W. Sraup, Sales Promotion Manager 
Benjamin Electric Manufacturing Company. 


Product and Market Research—I. M. 14......... 75 


By Frevericx B, H=:rxamr, General Sales Manage, 
The Cincinnati Muiiing Machine Company. 


Engineering Service As An Aid in Scliing—I. M. 
Renee eee ead aa ae ea euccberkannes see 75 


By Raymonpv S. Perry, Vice President, Ingersoll 
Milling Machine Company. 


Industrial Market Analysis for and by Salesmen 
EEG airs tun nepardeseweas one Sead sions 75 


By D. M. Srricxtanp, Manager, Development De- 
artment, Sales Division, The American Rolling 
ill Company. 


Instalment Selling of Industrial Equipment—I. M. 


Prt rae ae ean kcal saa aie Sasa od a rales phone oii 75 
By H. B. Lewis, Vice President, Commercial Credit 
Company. 
Selling Direct, or Through Dealers or Agents— 
REI oes GiGids wg Sten gon bse ee wa ees Ameuara eee 75 


By O. Frep Rost, Director, Surveys of Distribution, 
McGraw-Hill Publishing Company; Marketing 
Editor, The Business Week. 


Industrial Sales Price Policies—I. M. 19......... 75 


By C. S. Carney, Vice President, The Trundle En- 
gineering Company. 
Selling to Industry Abroad—I. M. 20............ 1,50 
By Joun Sutirvan, C. R. Cary, F. W. Corzzanp, 
H. J. Letsennermer. 
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General Management 


Trends in Personnel Health Service—G. M. 85... $1.50 
By w. H. Lance, Industrial Relations Counselors, 
nc, 


The Employment and Adjustment of the Older 
Worker—G. M. 86 


ae CS. & Doorey, Manager, Personnel and Training, 
Standard Oil Company of New Jersey. 


Financial Aspects of Industrial Pensions—G. M. 


By Gace Stewart, Industrial Relations Counselors, 
nc. 


Office Management 


Office Working Conditions and Extra Compensa- 
tion Plans—O. M. 30 


By H. J. Taytor, Assistant to President, Personnel, 
Jewel Tea Co., Inc. 


Training Office Supervisors in Carrying Out the 
Company’s Personnel Program—O. M. 31 


By H. H. Tuxey, General Supervisor of Education 
and Training, Western Electric Company, Inc. 


Measuring Office Output—O. M. 32 
By Marion A. Bitts, A. C. Farrert, H. B. Hiri. 
Development of Office Methods—O. M. 49 


By W. M. Beers, General Auditor, Western Electric 
Company. 


The Association prints a small supply of extra 
copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 

From the list prices 

Individual members may deduct 20% 
Company members may deduct 50% 


and there are additional discounts 
for quantities 26-100, 101-250, etc. 


Orders for less than $1.00 net must be accom- 
panied by cash. 


AMERICAN MANAGEMENT ASSOCIATION 
20 Vesey Street New York, N. Y. 


Please send me your literature as checked above. 








